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PROGRAMME OUTCOMES

On successful completion of the programme, the student will be able to:-

PO1- Acquire knowledge related to the discipline under study.

PO2 - Communicate and reflect effectively and efficiently on the issues related to the
discipline.

PO3- Exhibit the professional skills and competencies acquired during the Programme of
study.

PO4- Apply the knowledge and skills acquired in planning, organizing, evaluation and
decision making.

PO5- Explore, analyze and provide solutions to the problems related to the discipline and life.

PO6 - Develop exposure to actual working environment leading to employability andentrepreneurship.

PO7- Exhibit scientific & research capabilities in academic, professional and general life
pursuits.

PO8- Recognize, appreciate and follow ethical issues relating to the discipline and
Society
Programme Specific Outcomes (PSOs)

After completing the undergraduate programme, a learner will be able to:

PSO1 - Acquire fundamental knowledge of Mass communication & Journalism and
related study areas.

PSO2 – Learn communication and professional skills related to various fields of mass
communication.

PSO3 - Become competent enough to undertake professional job as per demands and
requirements of Media & Entertainment Industry.

PSO4 - Become ethically committed media professional adhering to the human values
and the values of the Indian culture.

PSO5 - Acquire the primary research skills, understand the importance of innovation,
entrepreneurship and global vision.



BAMC_SEMESTER _II_ Business Communication
Part B-Contents oftheCourse

Instructions forPaper-Setter

The Paper-Settershallsetninequestions inallandthequestionpapershallbedividedintotwo
parts.Part‘A’shallcomprise fourshortanswertypequestionsfromthewholeofthesyllabus
carrying2.5markseach,whichshallbecompulsory.Part‘B’shallcomprise eightquestions (two
questionsfromeachunit)carrying10 markseachandthestudentwillberequiredto
attemptfourquestions selectingonequestion fromeach unit.

Unit Topics Contact
Hours

I IntroductiontotheCommunication:Meaning,  Nature,scopeand
Processof communication,Importance of EffectiveBusiness
Communication, Objectives ofBusinessCommunication,
Types/PatternofBusinessCommunication; Media/Channelsof
Business Communication; Barriers to Business Communication.

12

II WrittenCommunication- (a)BusinessLetter Writing,(b)Business
Report Writing:Importance, Need, Types, Techniques,Language,
Structure,PlanningandDrafting WrittenCommunication; Preparing
OfficialCommunication,Circular,Notification, Amendment,Press
Communiqué, DO letter, Telegram.

11

III OralCommunication:Interviewing-Artofeffective interviewing,
TypesofInterviewing,Techniques ofInterviewing,Qualities of
InterviewerandInterviewer,Planning ofInterviewing,Processof
Interviewing. Communicatingwithingroups.

11

IV Audio visualCommunication:Role of Audio-VisualCommunication,
Channelsof Audio-VisualCommunication,Importance ofBody
languageinnon-verbalcommunication;Roleof Public Relationin
Business Communication

11

V*

SuggestedEvaluation Methods

InternalAssessment:
➢ Theory
●        Class Participation:05
● Seminar/presentation/assignment/quiz/classtestetc.: 07
●        Mid-Term Exam:13
➢ Practicum
●        Class Participation:
● Seminar/Demonstration/Viva-voce/Lab records etc.:
●        Mid-Term Exam:

End Term Examination: 50





BAMC_SEMESTER _II_ Business Communication

Course Objectives:This paper is designed to describe the business communication,  explain the process,

concepts and techniques of business communication and  infer the impact of research in mass

communication

After the completion of this course student will be able to-

1. Understand Business Communication. Process, Barriers

2. Understand Written Communication. Letter, drafting

3. To learn how to tackle problem through oral communication

4. Understand Audio Visual, Role in Business



BAMC_SEMESTER _II_Business Communication

14-02-2024to 30-04-2024

Week 1 Introduction–ConceptofMarketingCommunication
Week 2 Introduction–ConceptofMarketingCommunication
Week 3 Marketingcommunicationmix,Factoraffectingmarketingcommunicationmix
Week 4 Marketingcommunicationmix,Factoraffectingmarketingcommunicationmix
Week 5 Driversofintegratedmarketingmix
Week 6 Driversofintegratedmarketingmix ManagingtheMarketingCommunicationProcess
Week  7 HoliVacations
Week 8 ManagingtheMarketingCommunicationProcess
Week 9 Analysisofpromotionalopportunities,Conceptsofsegmentationandtargetmarketing
Week 10 Analysisofpromotionalopportunities,Conceptsofsegmentationandtargetmarketing
Week 11 Promotionalstrategyofformulationandcompetitivepositioning.
Week 12 Revision

ExamStarts01-05-2024


